
T  
 
 
 
 

 
 
The culmination of four years of work by thousands of people, the Golden Gate Bridge 
was completed and opened for traffic on May 27, 1937. Designed by Joseph Strauss, the 
then-largest suspension bridge in the world was considered a marvel of engineering. The 
unique bright color and elegant Art Deco design of its two towers only added to its fame.  
 
More than just a vital link between San Francisco and the 
Redwood Empire, the Golden Gate Bridge swiftly became the 
cultural icon of California and helped the San Francisco Bay Area 
to emerge as a focal point of the world. In the past 75 years, the 
Golden Gate Bridge has become synonymous with innovation, 
endurance, strength and beauty – a vision that reflects hope and 
opportunity the world over. 
 
Over the course of the next two years, the Golden Gate Parks 
Conservancy will oversee a world-class 75th Anniversary 
celebration befitting the iconic landmark that is the Golden Gate 
Bridge. The celebration will touch millions of people with 
activities taking place over an eighteen-month period and 
involving government, corporate, media and community 
partners. With broad social media extensions, the festivities will 
reach a global audience. 

 
The centerpiece of the celebration will be a series of 
events over the 2012 Memorial Day weekend with 
activities spanning the western San Francisco 
waterfront. This will be preceded and followed by a 
wide range of celebratory events that will be 
produced by many of the most venerable Bay Area 
cultural, sports and entertainment institutions.  
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A signi�cant extension and outcome of the anniversary will be an enhanced visitor 
experience at the Golden Gate Bridge. The Golden Gate Parks Conservancy will lead the 
following site enhancements: 

 
 Improvements to the public plaza at the south 

end of the bridge 
 Development of a 75th Anniversary Pavilion at the 

public plaza, including interpretive exhibits and 
commemorative merchandise  

 Conversion of the Roundhouse into a �rst class 
program, hospitality, viewing and media center 

 Connection between the improved plaza and 
existing park trails 

 
The Conservancy, in partnership with the Golden Gate Bridge Highway and 
Transportation District, is now seeking a series of corporate, media and community 
partners to support and take part in this once-in-a-generation celebration. Media partners 
will drive awareness of programs and other partners. Community organizations will 
extend the celebration’s reach. And an array of corporate partners will come together to 
promote the 75th Anniversary celebration in forms unique to each company’s product, 
service and presence. 
 
Corporate partners will be integrated into all aspects of the 
celebration and will receive prominent visibility and authentic 
linkage to one of the most famous and recognizable structures 
in the world. Three tiers of corporate participation will include: 
 

 Sole Presenting Sponsor - one corporate partner will lead 
the e�ort and will receive corresponding dominant 
placement, deep brand integration and unparalleled 
access to unique experiences 

 Major Partners - up to three companies, each of which 
will be positioned prominently throughout all actions 
and promotions  

 Additional Partners - will be tied to a wide range of 
programs, events and actions  

 
We invite your company to consider participating in this once-in-a-generation community 
celebration. For more information please contact Kevin Bartram, sponsorship 
representative for the 75th Anniversary; kevin@sponsorshipstrategies.com; (415) 883-8777 ,

      
 

or Craig Russom; craig@arualconcepts.com; (949) 929.3043
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